“Learn-to-storytell Your Research”

1

Understand
Research
Visibility

It is an 8-hours workshop (4hours x2) teaching researchers to transform

their research publications into engaging stories
for social media outreach ZOOM WEBINAR

Learn-to-storytell Your Research: Course Outline
Objectives

e Improve your science communication by storyboarding your publication content and
storytelling your research impact.

e Master the essential skills to write research highlights and draw graphical abstracts as required
by publishers.

e Understand how your research work can be promoted through social media channels to
improve research visibility.

Key Takeaways

e Be coached by research communication experts to create the research highlight, graphical
abstract, and social media posting for your publication.

e Receive a research teaser (iestory) that is professionally written and enhanced by our experts.

e Receive an additional 30-mins 1-to-1 online review with our experts after the workshop.

Course Description

Most published papers are barely cited. Typically, research needs to be shared and promoted to garner
attention, especially online now that travelling is restricted. Unlike academic writing, online research
promotion demands unique writing skills to create highlights and snippets to engage with global
audience. To convey complex idea across different disciplines is challenging. That makes storytelling
an essential skill for researchers. This workshop helps researchers understand the extended workflow
of research, outreaching, and improve their research visibility. The topics include the importance of
research visibility, create research highlight, draw graphical abstract, and learn to create an impact of
science through social media.


https://iesresearch.solutions/iestory/

icstory

experience research through a new lens

Target Audience
e Researchers / Innovators
Pre-requisites

e Participants must have at least 1 published research paper or 1 working draft to be submitted

e Publication is required to be submitted to us 2-days before the workshop

e Make sure you have proper online learning equipment during the workshop (headset,
microphone, etc.).

Duration

8-hours (dhours x 2)
Pricing

USD 300 per publication
Package Includes

e Learn-to-storytell Your Research: Modules 1 -4
e Plain language summary copywriting & creation of 1 page of research highlight (iestory)
e Hosting of research highlight (iestory) on https://iesresearch.solutions

e iestory will only be published officially after final review with individual authors of the paper


https://iesresearch.solutions/iestory/
https://iesresearch.solutions/iestory/
https://iesresearch.solutions/
https://iesresearch.solutions/iestory/

Session Plan

Learn-to-storytell Your Research - Session Plan

Day 1

TRAINER: Ms. Iris Hsu
TOPIC: Understand Research Visibility
Able to articulate the 3 important points of research visibility and the technique of content
OBJECTIVES - i _ portantp Y 9
marketing for science
MODULE 1 TIME TOPICS APPROACH TOOLS
Introduction 09:00 AN - 09:05 AM (Smins) lce bresker Activity Interact with audience (Polling)
09:05 AM - 09:13 AM (10mins)  |What is research visibility? Lecture Slides
Content 09:15 AM - 09:25 AM {10mins) How to improve research visibility ? Lecture Slides
09:25 AM - 09:35 AM (10mins) | What else to know about research visibility? Lecture Slides
Wrap up 09:35 AM - 09:45 AM (10mins)  |Review outcome/ objective Activity Interact with audience (Polling)
TRAINER: Ms. Yuvarani Nair
TOPIC: Create Research Highlight
OBJECTIVES : Able to articulate their research work in 3-mins using the storyboard approach

MODULEZ2 TIME

Introduction

0945 AM - 09:55 AM {10mins)

TOPICS
Overview of research teaser

APPROACH
Lecture

TOOLS
Slides

Content

Comfort Break

09:55 AM - 10:10 AM (15mins)

Explain your research publication

Exercise 1 {Buddy System)

Zoom Breakout Rooms

10:10 AM - 10:20 AM (20mins)

Sharing for feedback

Activity (Live sharing)

10:30 AM - 10:50 AM (20mins)

Introducing the ies Storyboard

Lecture

Slides

10:50 AM - 11:05 AM {15mins)
11:05 AM - 11:15 AM (10mins)

Storyboarding your research publication

Exercise 2 (Buddy System)
Cormfort Broak

Zoom Breakout Rooms + Google Slides

11:15 AM - 11:35 AM (20mins)  |Sharing for feedback Activity (Live sharing) Google Slides

Contont 11:35 AM - 11:55 AM (20mins)  |Creating & research highlight Lecture Slides
11:55 AM - 12:25PM (30mins)  [Review and sharpen your storyboard Exercise 3 {Buddy System) |[Zoom Braskout Rooms + Google Slides
1225 PM - 1245 PM {20mins) | Share your research story! Activity (Live sharing) Google Slides

Wrap up 12:45 PM - 01:00 PM {15mins) Review outcome/ objective Activity Interact with audience (Polling)

Day 2

TRAINER: Dr. Wong Woei Fuh
TOPIC: Create Graphical Abstract
OBJECTIVES : Able to identify the hero shot and sketch out the graphical abstract for your publication
MODULE 3 TIME TOPICS APPROACH TOOLS
Introduction 09:00 AM - 09:05 AM {Smins) lce breaker Activity Interact with audience (Polling)
09:05 AM - 09:20 AM (15mins) | The purpose of having graphical abstract? Lecturs Slides
09:20 AM - 09:35 AM (13mins) | The process of constructing graphical abstract Lecture Slides

09:35 AM - 09:50 AM (15mins)

Identify your hero shot!

Exercise 4 (Buddy System)

Zoom Breakout Rooms + Geogle Slides

Comfort Break

11:20 AM - 11:30 AM (10mins)

Content 09:50 AM - 10:10 AM {20 mins) |Sharing for feedback Activity (Live sharing) -
10:10 AM - 10:25 AM (15 mins)  [What makes a good graphical abstract? Lecture Slides
10:25 AM - 10:50 AM (30 mins) | Sketch out your graphical abstract! Exercise 5 (Buddy System) |Zoom Breskout Rooms + Geogle Slides
10:50 AM - 11:10 AM {20 mins]  |Share your research story! Activity (Live sharing) Google Slides

Wrap up 11:10 AM - 11:20 AM (10mins)  |Review outcome/ objective Lecture + Activity Interact with sudience

Comfort Break

TRAINER: Mr. KC Tang
TOPIC: Learn Social Media for Science Communication
OBJECTIVES : Able to bitesize your research highlight to create multiple social media postings
MODULE 4 TIME TOPICS APPROACH TOOLS
Introduction 11:30 AM - 11:35 AM {Smins) Getting to know you! Activity Interact with audience (Polling)
11:35 AM - 11.30 AM (13mins) | Overview of contant marketing for research Lecture Slides
Content 11:50 AM - 12:05 PM (15mins)  |Creating keyphrases & headlines to form postings  |Lecture Slides
12:05 PM - 12:30 PM {25mins) | Create your social media postings! Exarcize & (Buddy Systern) |Zoom Breakout Rooms
12:30 PM - 12:30 PM (20mins) | Share your postings! Activity {Live sharing) Google Slides
Wrap up 12:50 PM - 01:00 PM {10mins)  |Review outcome/ objective Activity Interact with audience (Polling)




Delivery Method

Online webinar via Zoom Meeting

Trainer's Profile

Name: Woei Fuh Wong
Position: Chief Consultant

Woei Fuh Wong has a diverse experience extends over three
decades from a researcher to an engineer and later, an
information specialist. During his 10 years with Web of Science
since 2004, he actively engaged with researchers and
academics in Asia Pacific resolving their challenges of
bibliometric insights and research assessment. In 2015, Woei
Fuh started a consulting firm in Singapore and he founded a
research program, Research 123, preparing young researchers
with future research skills. His consultancy work focuses on
three areas: Research Visibility; Research Impact based on UN
SDG (United Nation’s Sustainable Development Goals); and
Research Commercialization. He holds a Ph.D. in Polymer
Science & Technology from the University of Manchester, UK,
and a MBA from Louisville University, USA.

Name: KC Tang
Position: Research Outreach Consultant

KC Tang has over 8 years of experience in the publishing
industry with hands-on of digital implementation and content
marketing. He has led several online marketing programs in
Web Design, Social Media Marketing Strategy, Content
Curation and Online Branding for B2B professional services
companies. His regional clienteles are primarily universities,
research institutions and technology companies, that
commonly attempted to align their services to social impact.
Currently he manages a few social media accounts for
corporate and universities in Malaysia and Taiwan. As regular
Digital Marketing Trainer, KC developed and delivered
workshops for university researchers and innovators to
improve their research visibility. He holds a Bachelor Degree
in Business Management and certified “Train-the-trainer” by
Human Resources Development Fund (HRDF) Malaysia.



About Us

IS

Name: Iris Hsu
Position: Research Visibility Consultant

Iris Hsu has 18 years of experience in scholarly communication
for academia particularly in the areas of e-resources
management and digital implementation for libraries.
Through her partnership with prestigious publishers like
Nature and ACM, she acquired in-depth experience about
researchers’ behaviors and research skill sets. Recently she
was involved in the knowledge transfer of research
assessment framework from the UK to Hong Kong, giving
support on research visibility and impact. Her consultancy
work includes: improving the usage of e-resources and
designing end-to-end research workflow that captures impact
evidences.

Name: Yuvarani Nair
Position: Research Curation Consultant

Yuvarani Nair has over 6 years of experience as a researcher
and an educator. She worked as a research assistant under the
Department of Anaesthesiology in University Malaya Medical
Centre (UMMC) prior to pursuing her teaching career with
Sunway College Kuala Lumpur. She was actively involved in
assisting clinical trials and engaging with patients for a
number of studies during her time as a research assistant. As
an educator, she was awarded as The Most Promising New
Lecturer in year 2017 for her continually commitment in
teaching and innovation. She is known for her strong advocacy
of constructivist teaching models through blended learning
and unique narrative teaching approaches which led her to
champion her department’s staff teaching and development
team. She holds a BSc in Biochemistry from the National
University of Malaysia (UKM) and completed her Postgraduate
Certificate in Academic Practices from Lancaster University,
UK.

Your professional science communication consulting firm. As a diverse team of science communicators

from different parts of the world, we specialize in improving research visibility through innovative

educating, curating, and interpreting. Our eye for marketing and science allows your discoveries to be

amplified in the research world.

Find out more at: https.//iesresearch.solutions or contact our consultant: vijay@ijesresearch.solutions



https://iesresearch.solutions/

