Captivate Your Audience's Imagination with an Improved Manuscript
Writing Skill: Course Outline

Objectives

e To raise the confidence in English writing by utilizing writefull.com

e To learn the skill of storyboarding based upon the Big Why-Why-What-How of the research
work

e To transform the researcher's scientific communication into scientific storytelling with higher

competency in the English language aided by a tool
Key Takeaways

e The basics of manuscript writing
e The blend-in of storyboard into scientific writing
e The best practices of using other writing tools and plagiarism checker

Course Description

Most English writers are spending most of their time proof-reading their contents and ignoring the art
of storytelling their work. There are cases where researchers were tempted with copy-and-paste and
followed by paraphrasing (using a tool) to avoid plagiarism that Turnitin could detect. These
behaviors are not encouraging in today's scholarly communication, where the "publish-or-perish"
phenomenon remains unstoppable. In this program, the researchers will begin with the basics of
good manuscript writing and understand the correct format of a scientific paper, e.g., title, abstract,
introduction, etc. During this writing process, the researchers will learn the skill of storyboarding
based upon the Big Why-Why-What-How of the research work. At the same time, the researchers will
use Writefull.com, an online proofreader that helps to correct grammar, vocabulary, sentence
structure, and more with scientific writing in mind. The program will guide the researcher to start
writing their work with their sentences and expressions using the storyboard. Such an approach will
transform the researcher's scientific communication into scientific storytelling with higher competency
in the English language aided by a tool.

Target Audience

e Researchers / Innovators



Pre-requisites

e Make sure you have proper online learning equipment during the workshop (headset,

microphone, etc.).
Package Includes

e One day with half-day of lecture and another half of hands-on experience
e  Subscription of Writefull.com for one year
e Post-workshop consultation is available through our social media chat

Writefull for Word: browse language of scientific texts writefull

* » Office Add-ing - word witelulls [ ] L ] Office Aad-ins - word.writefull.a

a greater/bigger focus on a +bigs difference

ater fo 331 (95%;
a greater focus on {958} a significant difference (50%)

a bigger focus on 17 (5%)

=

laxge difference (14%)
Joard unveiled a new curriculum witha greater focus on “scientific practices®. This course i

a big difference (7%)
Similarly, some protected areas havea greater focus on ecological integrity than others. The

a crucial difference (T%)
£ilm preservation efforts to include 8 greater focus on fire safety. The early motion-picture

. . a major difference (6%)

various projects while also assuming@ greater focus on conservation. Its remaining functions

ntial difference (5%

tsu, with Valkyrie no Densetsu having AJQECAEEEIEOEUSIEN action. Valkyrie no Densetsy was the | HSAIECE EEESTEDED ()
t from previous SimCity titles, witha greater focus on social development. SimcCity Secietie: kv diffezence (4K)
iternational Film Festival, which hasa greater focus on Canadian and other North American £il a huge difference (3%)
nd may be distinguished from that by EEGEESEREREBEIRIRE the rmansoamant of Lnowledne == = st a natable diff (2%)

. e Gifice Add-ins y
the folky saund £rom the group, witha bigger focus _ ) ) )

Introduction Highlighting Results These results need to be i reted with caution . because .

n a late-night chat show format witha bigger focus . . " i
Literature with Similar Results Extreme caution must be excercised in interpreting thess data, as
ller without any graphic scenes, witha bigger focus .
Maothods with Different A5 this was a small-scale study, results may not be conclusive
nzigaal The Legend of Zelds game witha biager focusd ¥ . o . X
Results e Considering the limited number of participants, further research is needed
Study Limitations
Findings A downside of the methodology used is
Conelusion This methodalog decision may have led to t 1 -
Acknowledgements This study failed to account for _
Connectors The reported inaccuracies were likely due to

writefull



Trainer's Profile

About Us

IS

Name: Woei Fuh Wong
Position: Chief Consultant

Woei Fuh Wong has a diverse experience extends over three
decades from a researcher to an engineer and later, an
information specialist. During his 10 years with Web of Science
since 2004, he actively engaged with researchers and
academics in Asia Pacific resolving their challenges of
bibliometric insights and research assessment. In 2015, Woei
Fuh started a consulting firm in Singapore, and he founded a
research program, Research 123, preparing young researchers
with future research skills. His consultancy work focuses on
three areas: Research Visibility; Research Impact based on UN
SDG (United Nation's Sustainable Development Goals); and
Research Commercialization. He holds a Ph.D. in Polymer
Science & Technology from the University of Manchester, UK,
and an MBA from Louisville University, USA.

Name: Iris Hsu
Position: Research Visibility Consultant

Iris Hsu has 18 years of experience in scholarly communication
for academia particularly in the areas of e-resources
management and digital implementation for libraries.
Through her partnership with prestigious publishers like
Nature and ACM, she acquired in-depth experience about
researchers’ behaviors and research skill sets. Recently she
was involved in the knowledge transfer of research
assessment framework from the UK to Hong Kong, giving
support on research visibility and impact. Her consultancy
work includes: improving the usage of e-resources and
designing end-to-end research workflow that captures impact
evidences.

Your professional science communication consulting firm. As a diverse team of science communicators

from different parts of the world, we specialize in improving research visibility through innovative

educating, curating, and interpreting. Our eye for marketing and science allows your discoveries to be

amplified in the research world.

Find out more at: https.//iesresearch.solutions or contact our consultant: kc.tang@igroupnet.com
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